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Overview of NASA’s Digital Landscape 

Tips & Tricks: Meeting Audiences Where They Are! 

How YOU Can Share Awe & Wonder

Q&A

Presentation Agenda 



Overview of 
NASA’s Digital 

Landscape 
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@NASA APPROACH

The right content, 
on the right channel, 

distributed at the right time, 
to the right audience 
with the right visual.
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DIGITAL COMMUNICATIONS 
FUNCTIONAL AREAS 

• Apps
• Audio & Podcasts
• Email Newsletter 

• NASA TV & Video 
Production

• Photojournalism  
• Social Media 

• Web



NASA DIGITAL

X Instagram Facebook LinkedIn YouTube Twitch Tumblr

LIVE VIEWERSHIP

PODCASTS

EMAIL NEWSLETTER NASA.GOV NASA PHOTO

76 million 
 #12 worldwide

95 million 
#40 worldwide

26 million 6.4 million 11.2 million 1.2 million 1 million

157,333 followers 449,474 listeners
277,594 engaged listeners 

(play 20 minutes or 40% of episode)

7.5 million subscribers

Digital Platforms

NASA has over 382 
million social 

media followers 
across all agency 

accounts so far in 
2023. We're up 

nearly 7% from 357 
million followers in 

2022.

17.7 million 
Live viewers

NASA’s YouTube livestreams in 2023 have surpassed 22 million total 
live viewers with an average view duration of 14 minutes.

+1 million 
Viewers

Nearly 1.8 million viewers watched NASA’s YouTube broadcast of the Crew-6 
launch. More than 1 million watched the total solar eclipse broadcast from Australia.

NASA on Apple 
Podcasts

Flagship newsletter
18 million users

3-month average
4.25 million Flickr views

3-month average

NASA’S REACH ON



Tips & Tricks
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Meeting Audiences Where They Are!
Tips & Tricks

• Look for conversations 
and join them 

• Be inclusive

• Tap into trends and pop 
culture 

• Team up with surrogates

• Let the data guide you 

• Create moments 



9Office of Communications

Look for conversations and be responsive
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Look for conversations and be responsive
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Look for conversations and be responsive
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Be inclusive
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Be inclusive
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Be inclusive
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Be inclusive
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Tap into trends
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Tap into pop culture



18Office of Communications

“Own” a Moment
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Team up with surrogates
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Team up with surrogates
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Let the data guide you 
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Let the data guide you 
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Create moments 



Q&A



Exploring the 
secrets of the 

universe for the 
benefit of all.
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